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Digital marketing
Ø University: University of Zagreb, Faculty of Organization and Informatics

Ø Programme: Information and Business Systems

Ø ECTS Credits: 4

Ø Course Level: Bachelor

Ø Semester or Study year: 5th semester, 3rd year of study

Ø Number of students: 61



ILO 1: Propose marketing strategies for the observed 
company with the goal of achieving a sustainable 
competitive advantage. 

ILO 2: Integrate information technologies in the marketing 
strategies of a company.

ILO 3: Identify the elements of the digital marketing mix in 
the context of developing a digital marketing plan for a 
new/innovative product/service. 

Digital marketing



For ILO 1, students applied AI tools to cover all phases of a digital marketing plan, with a particular
focus on conducting a critical and thorough analysis of the current state. Based on this analysis, AI
tools proposed appropriate marketing strategies. AI tools also assisted students in synthesizing their
findings to develop a comprehensive digital marketing plan.

For ILO 2, students utilized AI tools to integrate ICT into marketing strategies, as reflected in the digital
marketing plan developed for a new or innovative product or service. They also leveraged AI to propose
suitable components of the 4Ps. In seminar classes, students used AI tools to explain and evaluate key
characteristics of the proposed marketing strategy for a specific company.

For ILO 3, students employed AI tools to identify the elements of the marketing mix when developing a 
digital marketing plan, with special emphasis on the promotional mix. AI was additionally used to 
generate creative solutions and appropriate marketing tactics, focusing primarily on the promotional 
aspect of the marketing mix.
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Implementation 
in practice…..



AI Tools



Seminar classes
Ø AI was used during seminar classes, where student teams of up to 5 members collectively employed a 

specific AI tool to generate responses to discussion questions tied to individual case studies. The AI was 
utilized across all seminar sessions for every course unit. Case study topics were diverse and closely linked to 
material covered in lectures that week or the previous one. But students first independently read, analysed, 
and responded to the questions before using AI. Students were required to complete a "Template for Using 
Artificial Intelligence Tools", comparing AI-generated answers to their team's conclusions on the case study. 
Ultimately, they addressed whether student and AI opinions differed, the extent of those differences, and 
whether the AI responses were suitable in the case context.



Seminar classes
1. Which AI tool did you use in finding answers to the discussion 

questions?
2. Please paste here the entire conversation process with the used 

AI tool.
3. How many minutes in total did the interactive process with the 

AI tool last?
4. Compare the answers to the questions generated by the AI tool 

in relation to what you as a team concluded about the observed 
business case. Do your opinions and the given answers differ, 
and to what extent does that difference reach?
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Digital marketing

• Critical thinking
• Creativity
• Analytical thinking
• Time management

LECTURER

The artificial intelligence tool did not have a significant impact on the teaching process, as it 
essentially remained unchanged.

However, using the AI tool had a significantly positive impact on the lecturer's own learning 
process, enabling a faster, simpler, and more creative way to generate content that should be 
relevant and engaging for students by its very nature. Ultimately, the lecturer gained a new 
perspective on formulating queries and assignments for students, with AI serving as a 
supportive tool that guided him toward creating specific, clear, and unambiguous prompts.

STUDENTS

The AI tool positively influenced the learning outcomes by helping students develop a broad 
understanding of the scope of AI applications, specifically in the context of digital marketing. 
The use of AI offered students a new perspective for examining the case study and searching 
for answers defined by the theme of digital marketing plan, with the primary objective of the 
activity focused on fostering and expressing critical thinking skills and creativity. This 
approach encouraged students to engage more deeply with the material, enhancing their 
analytical abilities and allowing them to critically evaluate both AI-generated responses and 
their own team's conclusions. 
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